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THE STUDY
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COMPANIES





WHAT QUESTIONS 

DID WE ASK?



QUESTIONS:

1. Is there opportunity during a recession?

2. WƘŀǘΩǎ ǘƘŜ ƻǳǘƭƻƻƪ ŦƻǊ ōǳŘƎŜǘǎΚ

3. Is there alignment on the role of marketing?

4. To what marketing strategies and tactics 
are businesses turning?

5. What is the role of ROI?



KEY

FINDINGS

Jules Diamond

President, IMI International



IS THERE OPPORTUNITY 

DURING A RECESSION?



QUESTION:

PLEASE RATE THE FOLLOWING: 

DURING AN ECONOMIC 

DOWNTURN THERE IS 

AN OPPORTUNITY TO 

ACQUIRE NEW CUSTOMERS 

OR INCREASE SHARE



90% AGREE THERE 

IS AN OPPORTUNITY



BOTH ñCMOsò & ñCEOsò AGREE.



QUESTION:

WHAT IS THE FOCUS 

OF YOUR COMPANY OVER 

THE NEXT 6 MONTHS?



GROWING MARKET SHARE 

IS A PRIORITY.



WHAT IS THE OUTLOOK 

FOR BUDGETS?



QUESTION:

IS YOUR MARKETING BUDGET 

SUFFICIENT?



EXECUTIVES AGREE THAT BUDGETS 

ARE NOT SUFFICIENT.



ñCMOsò AND ñCEOsò BOTH AGREE



QUESTION:

WHAT ARE YOU PLANNING 

TO DO WITH YOUR MARKETING 

SPEND IN 2009?



OUTLOOK FOR MARKETING 

SPEND IS FLAT OR DOWN.



ñCMOsò ARE LESS OPTIMISTIC

THAN ñCEOsò



IS THERE ALIGNMENT 

ON THE ROLE OF MARKETING?



QUESTION:

HOW BIG A ROLE SHOULD 

MARKETING HAVE IN SETTING 

THE BUSINESS OBJECTIVES?



BOTH AGREE THAT MARKETING 

SHOULD HAVE A MAJOR ROLE.



QUESTION:

HOW WELL DO EACH OF YOUR 

DEPARTMENTS UNDERSTAND 

YOUR COMPANYôS BUSINESS 

OBJECTIVES?



OPPORTUNITY TO GET ALL OARS 

PULLING IN THE SAME DIRECTION.



TO WHAT MARKETING STRATEGIES 

AND TACTICS ARE BUSINESSES 

TURNING?



QUESTION:

WHAT BEST DESCRIBES 

THE FOCUS OF YOUR COMPANY 

OVER THE NEXT SIX MONTHS?



BRAND ACTIVATION VS. BRAND 

EQUITY APPEARS TO BE 

THE FOCUS



QUESTION:

HOW DO YOU ATTRACT 

CONSUMERS WHO ARE AWARE 

OF YOUR BRAND BUT NOT 

PURCHASING?



ATTENTION IS ON PRICE 

DISCOUNTING.



ATTENTION IS ON PRICE 

DISCOUNTING.



WHAT IS THE ROLE 

OF ROI MEASUREMENT?


